MO Checkin

Pregnana

Dati di affluenza OTTOBRE 2009

Giorno Tot. entrati Pregnana Tot. usciti Pregnana Diff  erenza Pregnana Presenze Orario record
record
giovedi 1 63 (2,66%) 59 (2,84%) 4 (6,35%) 15 15.50
venerdi 2 132 (5,57%) 124 (5,96%) 8 (6,06%) 34 18.05
sabato 3 25 (1,06%) 22 (1,06%) 3 (12,00%) 9 16.10
domenica 4 1 (0,04%) 1 (0,05%) 0 11.40
lunedi 5 27 (1,14%) 7 (0,34%) 20 (74,07%) 20 21.40
martedi 6 92 (3,88%) 77 (3,70%) 15 (16,30%) 27 18.50
mercoledi 7 87 (3,67%) 63 (3,03%) 24 (27,59%) 24 21.50
giovedi 8 66 (2,79%) 56 (2,69%) 10 (15,15%) 23 18.50
venerdi 9 81 (3,42%) 67 (3,22%) 14 (17,28%) 25 21.15
sabato 10 63 (2,66%) 64 (3,08%) -1 (-1,59%) 30 15.25
domenica 11 2 (0,08%) 2 (0,10%) 0 0
lunedi 12 47 (1,98%) 21 (1,01%) 26 (55,32%) 30 22.30
martedi 13 59 (2,49%) 49 (2,36%) 10 (16,95%) 20 17.05
mercoledi 14 86 (3,63%) 59 (2,84%) 27 (31,40%) 30 21.55
giovedi 15 57 (2,41%) 44 (2,12%) 13 (22,81%) 16 20.55
venerdi 16 73 (3,08%) 55 (2,64%) 18 (24,66%) 25 15.45
sabato 17 58 (2,45%) 57 (2,74%) 1(1,72%) 23 17.00
lunedi 19 24 (1,01%) 19 (0,91%) 5 (20,83%) 8 14.55
martedi 20 94 (3,97%) 90 (4,33%) 4 (4,26%) 32 18.45
mercoledi 21 103 (4,35%) 86 (4,13%) 17 (16,50%) 45 18.55
giovedi 22 77 (3,25%) 54 (2,60%) 23 (29,87%) 27 21.00
venerdi 23 103 (4,35%) 91 (4,38%) 12 (11,65%) 22 21.35
sabato 24 98 (4,14%) 93 (4,47%) 5 (5,10%) 26 16.00
domenica 25 437 (18,45%) 457 (21,97%) -20 (-4,58%) 17 10.30
lunedi 26 37 (1,56%) 25 (1,20%) 12 (32,43%) 23 21.40
martedi 27 70 (2,95%) 54 (2,60%) 16 (22,86%) 16 16.25
mercoledi 28 108 (4,56%) 121 (5,82%) -13 (-12,04%) 23 13.00
giovedi 29 84 (3,55%) 61 (2,93%) 23 (27,38%) 34 21.55
venerdi 30 98 (4,14%) 85 (4,09%) 13 (13,27%) 27 21.15
sabato 31 17 (0,72%) 17 (0,82%) 0 5 16.45
TOTALE 2.369 2.080 289 (12,20%)
Pregnana
Giorno max: 437 domenica 25/10/2009 Giorno min: 1 domenica 04/10/2009

Media giornaliera:
Record presenti:
Tot. entrati:

Giorni lavorativi:

78

45 alle ore 18.55 di mercoledi 21/10/2009

2.369

30

Media dall'apertura:
Entrati da inizio anno:
Entrati dall'apertura:

49
10.388
14.186




