MO Checkin

Lainate

Dati di affluenza SETTEMBRE 2009

Giorno Tot. entrati Lainate Tot. usciti Lainate Differ ~ enza Lainate Presenze Orario record
record
martedi 1 428 (4,90%) 422 (5,27%) 6 (1,40%) 52 21.05
mercoledi 2 436 (4,99%) 385 (4,80%) 51 (11,70%) 79 17.05
giovedi 3 390 (4,47%) 368 (4,59%) 22 (5,64%) 46 10.55
venerdi 4 259 (2,97%) 239 (2,98%) 20 (7,72%) 41 12.10
sabato 5 399 (4,57%) 389 (4,85%) 10 (2,51%) 35 11.20
domenica 6 2 (0,02%) 2 (0,02%) 0 2 09.20
lunedi 7 231 (2,65%) 216 (2,70%) 15 (6,49%) 39 16.20
martedi 8 416 (4,77%) 395 (4,93%) 21 (5,05%) 52 16.10
mercoledi 9 349 (4,00%) 329 (4,11%) 20 (5,73%) 53 16.25
giovedi 10 429 (4,91%) 413 (5,15%) 16 (3,73%) 53 17.50
venerdi 11 206 (2,36%) 176 (2,20%) 30 (14,56%) 42 11.55
sabato 12 316 (3,62%) 301 (3,76%) 15 (4,75%) 35 16.45
domenica 13 10 (0,11%) 15 (0,19%) -5 (-50,00%) 0
lunedi 14 322 (3,69%) 283 (3,53%) 39 (12,11%) 70 17.30
martedi 15 360 (4,12%) 355 (4,43%) 5 (1,39%) 26 15.05
mercoledi 16 378 (4,33%) 353 (4,40%) 25 (6,61%) 70 16.30
giovedi 17 396 (4,54%) 341 (4,26%) 55 (13,89%) 72 17.40
venerdi 18 175 (2,00%) 165 (2,06%) 10 (5,71%) 34 11.00
sabato 19 416 (4,77%) 342 (4,27%) 74 (17,79%) 100 17.55
domenica 20 5 (0,06%) 4 (0,05%) 1 (20,00%) 4 19.40
lunedi 21 241 (2,76%) 218 (2,72%) 23 (9,54%) 47 17.10
martedi 22 317 (3,63%) 298 (3,72%) 19 (5,99%) 37 17.25
mercoledi 23 322 (3,69%) 276 (3,44%) 46 (14,29%) 61 16.35
giovedi 24 324 (3,71%) 327 (4,08%) -3 (-0,93%) 30 17.15
venerdi 25 160 (1,83%) 148 (1,85%) 12 (7,50%) 29 12.40
sabato 26 337 (3,86%) 281 (3,51%) 56 (16,62%) 78 17.25
lunedi 28 231 (2,65%) 206 (2,57%) 25 (10,82%) 46 17.45
martedi 29 403 (4,62%) 376 (4,69%) 27 (6,70%) 52 18.00
mercoledi 30 471 (5,40%) 391 (4,88%) 80 (16,99%) 99 21.30
TOTALE 8.729 8.014 715 (8,19%)
Lainate
Giorno max: 471 mercoledi 30/09/2009 Giorno min: 2 domenica 06/09/2009
Media giornaliera: 301 Media dall'apertura: 286
Record presenti: 100 alle ore 17.55 di sabato 19/09/2009 Entrati da inizio anno: 68.082
Tot. entrati: 8.729 Entrati dall'apertura: 93.289

Giorni lavorativi:

29




